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News

Announced in August 2022
Asagaku Navi
Asagaku Navi placed first in the job-hunting support content category of the 2022 Oricon Customer Satisfaction
Survey. Gakujo remains dedicated to providing services that are easy to use for students and remaining a source
of matching services with value for students and companies.

Oricon Customer Satisfaction Survey

Student Satisfaction

No.1

*Ranked first in the 2022 Oricon Customer Satisfaction Survey in the
category for providing content for assistance for “reverse” job hunting
activities (companies contacting potential applicants)
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Gakujo. Co., Ltd.

Summary
Rapid recovery in recruiting activity at companies
Business Climate

● Companies are restarting and increasing recruiting activities following suspensions and declines

caused by the pandemic
● The job openings-to-applicants ratio is increasing for both people currently employed and new
graduates

Sales and orders are increasing
Results of Operations

●Sales in the first nine months increased

●Cumulative orders were 15.6%

17.5% YoY using the previous accounting standard

higher than one year earlier at the end of July using the

previous accounting standard

Re-Shukatsu and Asagaku Navi sales increased 15.6% YoY using
the previous accounting standard
Web Media Business

⚫ A big increase in Re-Shukatsu sales partly due to TV commercials and other advertising activities
⚫ The requirement to disclose hiring of people with previous work experience as a pct. of all new
hires is increasing the need at large companies to conduct recruiting activities constantly rather
than only at certain times of the year

Sales increased 22.9% YoY and orders are currently strong
Event Business

●Rapid growth in the career change and internship categories
●With business travel now allowed, the number of events is increasing in major metropolitan

areas and other regions of Japan
●Rapid recovery in needs involving “real” (face-to-face) events following the increase in online

communications during the pandemic

By accurately targeting opportunities created by the growing need for recruiting
services, aiming for FY10/22 sales of ¥6.4 billion, which is a record-high ¥7 billion
using the previous accounting standard
Outlook

●Demand for recruiting services continues to increase and the market for recruiting people with

job experience is expected to continue to grow
●Aiming for more growth by using the first place ranking for student satisfaction in the 2022

Oricon Customer Satisfaction Survey
* Ranked first in the 2022 Oricon Customer Satisfaction Survey in the category for providing content for assistance for
“reverse” job hunting activities (companies contacting potential applicants) (Announced on August 1, 2022)
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Business Climate and Highlights

Gakujo. Co., Ltd.

The average job openings-to-applicants ratio in 2021 was 1.16, up 0.06 percentage points year-on-year.
The job openings-to-applicants ratio in July 2022 was 1.29, an increase of 0.15 points year-on-year.
It has continued to rise steadily since April 2021 and has stayed above 1.20 since January 2022.
(Times)

Career Change Market

1.7

Job Openings-to-applicants Ratio *Source: Ministry of Health, Labour and Welfare

In the mid-career recruitment market for hiring people with work
experience, the average job openings-to-applicants ratio in FY2021 was
1.16, up 0.06 points from 1.10 in the previous year, according to the
Ministry of Health, Labour and Welfare.
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Moreover, in July 2022, the job openings-to-applicants ratio (seasonally
adjusted) was 1.29, an increase of 0.15 points YoY, and has stayed above
1.20 since January (1.20 times) in 2022.
The service sector is up more than 20% YoY and the manufacturing,
information and communication, and transport and postal categories are
up more than 10%.

1.0

The ratio of job offers to university graduates in 2023 will be 1.58 times,
the first increase in four years.
Highlights
Job Offer Multiple for New University Graduates in Japan
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The New Graduate Market
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Source: Recruit Works Institute
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In the new graduate recruitment market, the ratio of jobs available to
university students graduating in 2023 will be 1.58 times, an increase of
0.08 percentage points from the previous year and the first time in four
years that this ratio has turned upwards.
In terms of the number of jobs by industry, there is a noticeable increase
evident in the number of jobs in the manufacturing sector and related
sectors, mainly for science students.
Small and medium-sized enterprises (SMEs) are also becoming more willing
to hire, with the total number of job offers up even from companies with
less than 300 employees. Besides, students have a strong preference for
large companies. Depending on the industry and company size, some
companies are finding it much more difficult to recruit than what the
statistics indicates.

Gakujo. Co., Ltd.

3Q FY10/22 Results of Operations
(Reference)

(Reference)

Financial Highlights

(Millions of yen)

* Results using the previous accounting
standard.
(Millions of yen)

3Q FY10/21

% to
sales

3Q FY10/22

% to
sales

3Q FY10/22*

Net sales

3,824

100.0

4,144

100.0

4,493

100.0

Cost of sales

1,413

37.0

1,533

37.0

1,562

Gross profit

2,410

63.0

2,610

63.0

SG&A expenses

(Millions of yen)

* Forecasts using the previous accounting
standard.
(Millions of yen)

FY10/22 (fct.)

% to
sales

FY10/22 (fct.)

% to
sales

YoY (%)

117.5

6,400

100.0

7,000

100.0

112.5

34.8

110.6

2,150

33.6

2,250

32.1

111.0

2,930

65.2

121.6

4,250

66.4

4,750

67.9

113.2

% to
YoY (%)
sales

1,696

44.3

2,092

50.5

2,092

46.6

123.4

2,660

41.6

2,660

38.0

112.0

of which, sales promotion
expenses

134

3.5

433

10.5

433

9.6

321.8

377

5.9

377

5.4

219.8

Operating profit

714

18.7

517

12.5

838

18.7

117.2

1,590

24.8

2,090

29.9

114.9

Ordinary profit

884

23.1

889

21.5

1,209

26.9

136.8

1,750

27.3

2,250

32.1

111.7

Profit before income
taxes

884

23.1

863

20.8

1,183

26.3

133.8

1,715

26.8

2,215

31.6

109.9

Profit

606

15.8

590

14.2

-

-

1,160

18.1

1,500

21.4

108.4

* YoY comparisons using the new accounting standards are not presented.

Sales by Main Business Categories

(Millions of yen)

3Q FY10/21
Career-change website
“Re-Shukatsu”
Recruitment website
“Asagaku Navi”
Events (Shushoku-haku
and other activities)
Agent business
(Recruitment)
Public-sector services

3Q FY10/22

(Reference)

* Results using the previous accounting
standard.
(Millions of yen)

3Q FY10/22*

YoY (%)

783

740

919

117.4

832

780

949

114.1

1,008

1,234

1,239

122.9

191

245

245

128.1

403

511

470

116.6
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The FY10/22 forecasts use the new accounting standard for
revenue recognition, resulting in a difference in the timing
of revenue recognition compared with prior fiscal years.
More information is on page 7 of this presentation.

Explanation of the Application of the New Revenue Recognition Standard in FY10/22

(1) Use of media of other companies for advertisements

Key points
1. The new standard affects only payments to media

Example ¥1 million TV commercial payment received, including ¥800,000 paid to TV stations and a ¥200,000 profit
Previous method

Net sales

¥1 million

Cost of sales

¥0.8 million

Gross profit
(gross profit
margin)

¥0.2 million

New accounting standard

¥1 million
Gross profit margin
¥0.2 million

Net sales

Cost of sales
¥0.8 million

Transaction:
¥1 million

Transaction:
¥1 million

Net sales =
Gross profit
margin
¥0.2 million

¥0.2 million

Cost of sales

¥0 million

Gross profit
(gross profit
margin)

¥0.2 million

1. Sales are allocated proportionally across the entire

(2) Change in sales recognition timing due to use of allocations
In prior years, Re-Shukatsu and Asagaku Navi sales were recognized when job-hunting and other information was posted.
With the new standard, sales are allocated proportionally over the entire period during which the information is posted.
A ¥1.3 million premium plan order for the grand site of Asagaku Navi for information that will be posted between
March of the current and following years

Previous method

New accounting standard
FY10/22
8/13
of total sales
(¥1.3 million)

¥1.3 million
Sales recognition
FY10/22

¥0

¥0

¥0 ･･･ ¥0

FY10/23
5/13 of total sales

FY10/23

(1/13)
¥0 ･･･ ¥0

Mar. 2022 Apr. May Jun. ･･･Oct. Nov. ･･･ Mar. 2023
Start of posting
End of posting

¥0.1 million
Sales recognition

(1/13) (1/13) (1/13) (1/13) (1/13)
¥0.1 ･･･ ¥0.1

¥0.1 ¥0.1
million million million

¥0.1 ･･･

million million

(1/13)
¥0.1
million

Mar. 2022 Apr. May Jun. ･･･ Oct. Nov. ･･･ Mar. 2023
End of posting
Start of posting
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companies (TV stations, newspapers and others).
*These sales are included mainly in the Others category
in the business categories on page 9 and have only a
negligible effect on results of operations.
2. Even when advertisements are placed with the media
of other companies, there is no change in the sales
recognition standard concerning expenses for the
design and production of advertisements.
*For the production of TV commercial content, etc.
3. The new standard has no effect on gross profit.
Key points

The amount recognized as sales changes but there is no change in the amount of
the transaction and the gross profit.

Example

Gakujo. Co., Ltd.

period that the corresponding information is posted.
There is no change in the timing of the invoice for this
service and when the payment is received.
2. This change primarily affects Re-Shukatsu and Asagaku
Navi. However, there is no effect on the volume of
business (long-term sales). For services that cover two
fiscal years (mainly Asagaku Navi), the new standard
will result in some sales being recognized in the
following fiscal year.
3. Due primarily to the characteristics of Re-Shukatsu and
Asagaku Navi media, a large share of the cost of sales is
usually recognized early in the period during which
these services are provided. As a result, the above
recognition timing will have an effect on sales and
gross profit.
4. Although the new revenue recognition standard will
have an effect on the accounting treatment of sales
from orders received in FY10/23 and afterward, each
fiscal year will also include a portion of sales from
orders received in the previous fiscal year due to the
application of this new standard.

Quarterly Sales and Earnings

Gakujo. Co., Ltd.

Quarterly Sales
(Millions of yen)
3,000

FY10/22 (Reference: the previous accounting standards)

2,500

FY10/22
FY10/21

2,000

1,800

FY10/20

1,634 1,566

(Reference)
1,982 1,959

(Reference)
1,834

2,397

Sales in the first nine
months increased 17.5%
YoY using the previous
accounting standard.

1,886

1,616
1,321

1,500
1,000

711

595

572

(Reference)
698

500
0
2Q

1Q
Quarterly Operating Profit
(Millions of yen)
1,400
1,200
1,000
800

565

(Reference)
547

462
290

400
200

4Q

Cumulative orders were
15.6% higher than one year
earlier at the end of July
using the previous
accounting standard.

1,104

600

576

646

(Reference)
627

643

290

1Q

0
-200
-400

3Q

2Q
-310 -324

-419

3Q

4Q

(Reference)
-338

Quarterly Results of Operations

(Millions of yen)

1Q (Nov. – Jan.)

2Q (Feb. – Apr.)
(Reference)
FY10/22*

FY10/20

FY10/21

3Q (May – Jul.)

FY10/22

(Reference)
FY10/22*

FY10/20

FY10/21

4Q (Aug. – Oct.)

FY10/22

(Reference)
FY10/22*

FY10/20

FY10/21

FY10/20

FY10/21

FY10/22

Net sales

711

572

595

698

1,800

1,634

1,566

1,834

1,321

1,616

1,982

1,959

1,886

2,397

Gross profit

369

238

273

354

1,142

1,000

921

1,178

960

1,172

1,415

1,394

1,297

1,784

SG&A expenses

679

562

692

692

577

537

630

630

669

595

769

769

654

679

643

1,104

690

1,130

Operating profit

(310)

(324)

(419)

(338)

565

462

290

547

290

576

646

627

Ordinary profit

(262)

(283)

(276)

(195)

590

551

340

597

353

617

825

779

*(Reference) Results for FY10/22 are presented under the previous accounting standards.
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FY10/22

(Reference)
FY10/22*

Gakujo. Co., Ltd.

Business Category Sales and Gross Profit
(Millions of yen)

3Q FY10/21 3Q FY10/22

YoY (%)

FY10/22
(fct.)

Sales by Business Categories

7,028

(Millions of yen)
Net sales

3,824

4,144

108.4

6,400

Gross profit

2,410

2,610

108.3

-

Total

Career-change
website
“Re-Shukatsu”
Recruitment
website “Asagaku
Navi”
Events
(Shushoku-haku
and other
activities)
Agent business
(Recruitment)
Individual
products for new
graduate
recruitment
Paper media

6,448

783

Sales

740
(919)

(117.4)

5,620

1,440

832

780
(949)

(114.1)

1,400

4,660

1,008

191

Sales

1,234
(1,239)

245

(122.9)

128.1

1,640

412

Sales

Public-sector
services

Sales

Others

Sales

-

454

403

192

110.2

-

687

1,440

756

1,400
1,199

1,418

415

350

2,706
2,452

2,734
1,640

2,545
1,767

266

511
(470)

(116.6)

750

177
(214)

(111.2)

220

101
398
28
722

171

225

446

531

33
382

27
443

614
13
613

295
568
9
518

1,535

219
545

0
486

276

350

580
̶

600
̶

712

750

260
257
261
162
207
143
FY10/15 FY10/16 FY10/17 FY10/18 FY10/19 FY10/20 FY10/21
214

* The FY10/22 forecasts for Re-Shukatsu, Asagaku Navi, Events (Shushoku-haku and other activities)
and Others include the effect of the new accounting standard for revenue recognition.
* Figures in parentheses are presented in accordance with the previous accounting standard.
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Events
(Shushoku-haku
and other
activities)
Agent business
(Recruitment)

600

-

Career-change
website
“Re-Shukatsu”
Recruitment
website
“Asagaku Navi”

907

617

2,048
Sales

6,400

1,239

946

794

731
Sales

5,720

1,384

1,440

5,105
Sales

6,222

1,732

Individual
products for new
graduate
recruitment
Paper media

Public-sector
services

Others
220
FY10/22
(fct.)

Shareholder Distributions

Gakujo. Co., Ltd.
ROE

Dividends per Share and Dividend Payout Ratio
Maintaining a high dividend for FY10/22

(Yen)

40

Year-end
Interim

35

25
20

37

37

28

17
44.9

16

40.8

19

39.4

38.6

14

19
44.9

21

46.7

50
40

37.9

15

30

15
10
5

17

16

18

14

20

18

15

16

FY10/20

FY10/21

10

0

0
FY10/16

FY10/17

FY10/18

FY10/19

12.1

11.3

8

60
30

13.4

12.8
11.5

10

70

37

34

32

12

Dividend payout ratio

Dividends per share

30

(%)
14

(%)

8.5

6
4
2
0

FY10/16 FY10/17 FY10/18 FY10/19 FY10/20 FY10/21

IR News E-Mail Service
Please register on the IR information page of the Gakujo
corporate website for this service in order to receive e-mails
containing IR information and corporate news.

FY10/22
(Plan)

Shareholder Special Benefit Plan
Shareholders with at least 500 shares as of October 31 of each year receive ¥3,000 of QUO cards.

Net income per
share (Yen)

Dividends per share
(Yen)
Dividend payout
ratio (%)

FY10/16

FY10/17

FY10/18

FY10/19

FY10/20

FY10/21

FY10/22
(Plan)

68.56

81.24

75.77

95.81

64.29

97.64

82.48

28

32

34

37

30

37

37

40.8

39.4

44.9

38.6

46.7

37.9

44.9
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Click here to register

Gakujo. Co., Ltd.

Balance Sheet and Statement of Income

Balance Sheet

(Thousands of yen)
FY10/21

Statement of Income

(Thousands of yen)

3Q FY10/21

3Q FY10/22

Amount
Assets

3Q FY10/22

% to sales

Amount

% to sales

Net sales

3,824,329

100.0

4,144,100

100.0

Current assets

7,592,423

5,599,700

Cost of sales

1,413,536

37.0

1,533,878

37.0

Non-current assets
Property, plant and
equipment
Intangible assets

5,842,011

6,984,982

Gross profit

2,410,793

63.0

2,610,222

63.0

845,624

837,679

SG&A expenses

1,696,038

44.3

2,092,492

50.5

291,362

304,295

Operating profit

714,755

18.7

517,730

12.5

4,705,024

5,843,007

Non-operating income

189,569

5.0

383,832

9.3

13,434,435

12,584,683

19,723

0.5

11,947

0.3

Ordinary profit

884,600

23.1

889,615

21.5

Investments
Total assets
Liabilities

Current liabilities

Non-operating expenses

1,284,997

809,199

Extraordinary income

-

-

-

-

236,341

236,341

Extraordinary losses

-

-

26,572

0.6

1,521,339

1,045,540

Profit before income
taxes

884,600

23.1

863,042

20.8

Total income taxes

278,555

7.3

272,627

6.6

Capital stock

1,500,000

1,500,000

Profit

606,045

15.8

590,415

14.2

Capital surplus

3,354,476

3,352,325

Retained earnings

8,442,845

8,483,298

(1,610,741)

(1,794,183)

11,686,581

11,541,440

191,579

(33,034)

34,935

30,736

11,913,096

11,539,142

13,434,435

12,584,683

Non-current liabilities
Total liabilities
Net assets

Treasury shares
Total shareholders'
equity
Valuation and
translation
adjustment
Share acquisition
rights
Total net assets
Total liabilities and
net assets

Capital Efficiency Data
FY10/19

FY10/20

FY10/21

Net assets per share (Yen)

743.57

763.35

839.69

Net income per share (Yen)

95.81

64.29

97.64

Equity ratio (%)

88.6

91.3

88.4

ROE (%)

13.4

8.5

12.1

ROA (%)

17.3

11.4

15.9

PER (Times)

16.3

15.1

12.2

(Reference) Share prices at the end of period
Oct. 31, 2019: 1,561 yen / Oct. 30, 2020: 969 yen / Oct. 29, 2021: 1,188 yen
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Web Media Business
Gakujo. Co., Ltd.
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Gakujo. Co., Ltd.

Business Category Highlights: Web Media Business (Re-Shukatsu)

Ranked No. 1 for the third consecutive year in the Career-change website for people in their 20s
*Tokyo Shoko Research survey in 2019-2021 Ranked No. 1 in the career-change website for people in their 20s
Re-Shukatsu

A big increase in sales because of TV commercials and other advertising and marketing activities
●Expenditures for TV commercials and other advertising and marketing activities generated a big increase in sales.
●The career-change category has recovered rapidly, partly due to the resumption of activities by companies that stopped recruiting during the

pandemic. Job hunters are in an increasingly advantageous position, resulting in a higher recruiting cost for each new employee at many companies.
●An increasing number of large companies are recruiting people throughout the year rather than only at certain times of the year.
●In June 2022, the fourth Re-Shukatsu upgrade added options and other products.
Quarterly Sales
Previous accounting
standards

(Millions of yen)

800

FY10/22 (Reference: the previous accounting standards)

700

600

FY10/22
FY10/21

500

FY10/20

400

330 322

300
200

200

100

Up 17.8% YoY

276 (Reference)
236
344

(Reference)
177
122 100

338 364

657

(Reference)
398

472

TV and SNS commercials are raising sales. Inquiries
are also increasing due to advertisements that
accurately target the increasing need to hire people
with previous work experience. Time between
proposals and order receipt is decreasing.

0

3Q

2Q

1Q

4Q

Re-Shukatsu

(Millions of yen)

1Q (Nov. – Jan.)

2Q (Feb. –Apr.)

3Q (May – Jul.)

4Q (Aug. – Oct.)

Net
sales
100
(177)

YoY
(%)
(145.4)

Net
sales
276
(344)

YoY
(%)
(106.8)

Net
sales
364
(398)

YoY
(%)
(117.8)

Net
sales

YoY
(%)

FY10/21

122

60.8

322

97.5

338

143.5

657

139.3

1,440

116.2

FY10/20

200

90.6

330

93.4

236

52.6

472

66.8

1,239

71.6

FY10/22

* Figures in parentheses are presented in
accordance with previous accounting standards.

Full year
Net
YoY
sales
(%)
1,440
(1,680)
(116.6)

* Full-year figures for FY10/22 are forecasts.
Figures in parentheses are presented in accordance with previous accounting standards.
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The fourth upgrade was in June 2022. Using the
pinpoint approach for recruiting age-20s people
who can be immediately productive. Addition of
options and other products is raising listing fees.

Gakujo. Co., Ltd.

Business Category Highlights: Web Media Business (Re-Shukatsu)
VOICE 2

VOICE 1

I registered because of the appeal of a service
specifically for the age-20s segment. A potential
new employer contacted me after seeing my
web resume.

Decided to change jobs after three years in the
first job.
Example: From a life insurance sales position to
a clerical position in non-life insurance.
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Gakujo. Co., Ltd.

Business Category Highlights: Web Media Business (Asagaku Navi)

Asagaku Navi

first in the 2022 Oricon Customer Satisfaction Survey in the
Oricon Customer Satisfaction Survey *Ranked
category for providing content for assistance for “reverse” job hunting Announced in August 2022
activities (companies contacting potential applicants)
Student Satisfaction No.1
More growth by using the first place student satisfaction ranking in the Oricon Customer Satisfaction Survey
●Fast growth of the new graduate recruiting market, including the restart of recruiting by companies that stopped hiring new graduates during the

pandemic. Many companies are increasing recruiting expenditures to hire the number of people they require. Growth of orders for additional recruiting
activities for 2023 graduates.
●Internship sales are also strong, the result of companies starting recruiting activities earlier. 2024 graduate members are up

23.0% YoY (August 18,
internet registrations).
●Increasing the number of companies providing video content and participating in joint online seminars in order to use technology for giving job hunters
direct and accurate information (a company’s workplace atmosphere, statements by current employees).
*Advertising and marketing activities using the number one ranking will take place in the fourth quarter of FY10/22 because Oricon announced the ranking on August 1.

Quarterly Sales
Asagaku Navi

(Millions of yen)

600

586

FY10/22 (Reference: the previous accounting standards)
(Reference)
460
445 470

FY10/22
FY10/21

500
400

432(Reference)
406

Start of API collaboration by Asagaku Navi
and sonar ATS

412

API (application programming interface) linkage with
the sonar ATS recruiting management system started
on June 1, 2022. An increasing number of companies
are using sonar ATS for the centralized management of
job applicants, which reduces the work load for the
recruiting teams of companies.

FY10/20
271

300
200
70

100

84

66

276

282

(Reference)
83

アクションにつながる縦型動画を気軽に制作

0

3Q

2Q

1Q

4Q

Asagaku Navi

FY10/22

縦

(Millions of yen)
1Q (Nov. – Jan.)
Net
YoY
sales
(%)
66
(83)
(98.4)

2Q (Feb. – Apr.)
Net
YoY
sales
(%)
282
(460)
(166.7)

3Q (May – Jul.)
Net
YoY
sales
(%)
432
(406)
(86.4)

4Q (Aug. – Oct.)
Net
YoY
sales
(%)

Full year
Net
YoY
sales
(%)
1,400
－
(1,730)
(121.9)

FY10/21

84

120.1

276

101.9

470

105.7

586

142.2

1,418

118.3

FY10/20

70

403.6

271

120.8

445

118.7

412

142.0

1,199

132.2

Uses Firework, a video platform that originated
in Silicon Valley, to upgrade video content.

* Figures in parentheses are presented in accordance with * Full-year figures for FY10/22 are forecasts.
Figures in parentheses are presented in accordance with previous accounting standards.
previous accounting standards.
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Business Category Highlights: Web Media Business (Asagaku Navi) - The JobTube Series

Gakujo. Co., Ltd.

About 70% of students said videos increase
their interest in a company

Video content suitable for each step of the recruiting process

Somewhat less
0.9%

700 users

Less interest
0.5%

500 users

More than 700 users following the Sep. 2020 launch
300 users

● Added 400 users during the past 10 months as the growth in utilization of this service

accelerates.
● Separate products for each step of the recruiting process; one company can make

several videos.
Sep. 2020
● Hiring people is more difficult due to the fast recovery of the recruiting market.
More companies are expected to start using videos as an effective tool for reaching Generation Z.

Increase in users is
accelerating
400 new users during the
past 10 months

Oct. 2021 Mar. 2022 Aug. 2022

No change
24.9%

More interest
35.5%

Somewhat more
38.2%

* July 2022 survey of Asagaku Navi
2024 members

More effective by using a different video for each recruiting step
Collect information
Short video quickly explaining a
company’s appeal
Preferable length: 10 to 30 seconds

Response

Selection participation

Seminar participation

Information from current employees

Preferable length: 3 minutes

A presentation made in a studio using an
information program format to explain
the appeal of a company

Provision of information explaining jobs at the
company by using employee interviews,
career paths with graphics and other content

Preferable length: 30 minutes

Preferable length: 15 minutes

Scout

Professional
Pamphlet

Sample

Sample
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Sample

Voices of Students using Asagaku Navi

Gakujo. Co., Ltd.

VOICE 1

VOICE 2

I used the service recommended by my
university's career center!
I decided to join the company from which I
received a scout email.

Complete company information that fully
answers your questions.
It also gave me a better picture of the
“workplace atmosphere."

VOICE 3

I was introduced to a company that had a jobbased recruitment policy and received a job
offer for a marketing position of my choice.
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Event Business
(Shushoku-haku and other activities)
Gakujo. Co., Ltd.
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Business Category Highlights: Event Business (Shushoku-haku and other activities)
One of Japan’s largest joint recruiting seminars

Asagaku Navi Shushoku-haku

Tenshoku-haku

Internship-haku

Sales growth by accurately targeting increasing need for recruiting services
Number of booths up 35.9% YoY Sales up 22.9% YoY

3Q 122.9
FY10/21 %3Q FY10/22
売上高

●Rapid growth of internships and job-changing. Some events were expanded due to early sell-out of space and

need for waiting lists.
●More companies are participating in recruiting expos in many areas of Japan including Tokyo, Nagoya and

Osaka due now that business travel is allowed again, resulting in more expo involvement per company.
●Response to the rapid recovery in needs involving “real” (face-to-face) events following the increase in online

communications during the pandemic

* Photos of recruiting expos held in May and June 2022
FY10/21

FY10/22

FY10/22 (Reference: the previous accounting standards)

(Millions of yen)

Quarterly Sales
1,500
1,200

122.9%

(Reference)
1,23４ 1,239

1,008

100
80

900

60

600

40

300

20

0
3Q FY10/21 3Q FY10/22
Asagaku Navi

Number of booths

Number of expos

6,000

108.7%
69

75

3Q FY10/21 3Q FY10/22

Shukatsu Support meeting®

5,129

University
3,774
seniors
University
3,000 seniors
123.1%
2,000
Internships
134.5%
1,000 Internships
New careers
New careers 187.9%
0 3Q FY10/21 3Q FY10/22
4,000

0

Direct recruiting events for a small
number of people

5,000

135.9%

Small recruiting events started in 2020
⚫ Covers about five times more areas of Japan (21 areas) than
Shushoku-haku does
⚫ Can be targeted, such as events for construction or for the
electricity and electronics sectors
19

Sales
(Millions of yen)

1,008

YoY (%)

1,234

-

(1,239)

(122.9)

* Figures in parentheses are presented in accordance with previous
accounting standards.

Number of expos

69

75

108.7

One day

35

36

102.9

Two days

27

32

118.5

Three days or more
For university
seniors
For internships

7

7

100.0

29

31

106.9

25

26

104.0

For a new career

15

18

120.0

3,774

5,129

135.9

2,159

2,658

123.1

1,055

1,419

134.5

560

1,052

187.9

341

249

73.0

1,430

1,305

91.3

Number of booths
For university
seniors
For internships
For a new career
Number of
Shukatsu Support
meetings
Number of
Shukatsu Support
meeting booths

Voices of Persons Attending Shushoku-haku Events

Gakujo. Co., Ltd.
Asagaku Navi

Internship-haku
VOICE 1

VOICE 3

Job hunting (without narrowing down the
choice of industry) is promoted.
Participated in several internship fairs to get
to know the prospective companies.

Direct recruiting events for a small number of people

Shukatsu Support meeting®

I applied for a job after talking directly with a
human resources person at an Asagaku Navi
event and fully understanding the culture of
this company.

Tenshoku-haku
VOICE 4

After talking with a company at the Tenshokuhaku, I narrowed down my search for a
different job to only this company.

Shushoku-haku
VOICE 2

I came across a company that matched my
needs through an introduction at the
Asagaku Navi. The company became my
first choice.

20

Agent Business (Recruitment)
Gakujo. Co., Ltd.
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Business Category Highlights: Agent Business (Recruitment)

Career-change agent in age-20s
* Tokyo Shoko Research survey in 2021/2022
registration pct. ranked No. 1 for Career-change agent in age-20s registration
pct. ranked No. 1
the second consecutive year

Re-Shukatsu Agent

Sales increased due to benefits of Re-Shukatsu TV commercials and other advertising
⚫ Career change to jobs where IT, DX and other specialized skills can be acquired while establishing positions of “support for the first job change” and “career change support
because of no experience”
⚫ Age-20s Empowerment Support Project with Sumitomo Mitsui Banking and SMBC Human Capital
⚫ Added offices in Kyoto and Fukuoka to the existing Tokyo/Nagoya/Osaka network to be able to cover major cities .
⚫ Continuing to hire career advisors who meet job seekers to determine their goals and provide support.
FY10/22

FY10/21
People hired

Quarterly Sales
(Millions of yen)

128.1%

250
200

245

191

142.3%
600
500

400

150
100

50
0
3Q FY10/21 3Q FY10/22

Age 20s employees

572

152.3%

600

553

500
402

400

300

300

200

200

100

100

0

363

0
3Q FY10/21 3Q FY10/22

3Q FY10/21 3Q FY10/22

New graduates

40
35
30
25
20
15
10
5
0

Agent business (Recruitment)
3Q FY10/21

3Q FY10/22

YoY (%)

191

245

128.1

People hired

402

572

142.3

Age 20s
employees

363

553

152.3

39

19

48.7

39

19

Net sales
(Millions of yen)

New graduates

3Q FY10/21 3Q FY10/22

VOICE

Consulting with career adviser to clarify career change axis.

Our career advisor's comments
were featured in the Nihon
Keizai Shimbun’s “Job Hunting
Detectives Team.” (May 25, 2022)

22

Public-sector Services
Gakujo. Co., Ltd.
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Business Category Highlights: Public-sector Services
Sales
(Millions of yen)

(Reference)
116.6%
511 470

Sales up 16.6% YoY because of a large volume of orders, including large projects of the Tokyo
metropolitan government, reflecting social issues.

600

●Received orders for public-sector projects by utilizing knowhow acquired from the provision of career change/job-

400

Sales (Millions of yen)

hunting information and assistance for finding a job.
●Contributing to society by helping people find jobs, performing co-creation with local governments and helping provide
other social solutions.
●Received orders for projects involving key themes of the Japanese government, such as finding jobs for people in the
employment ice-age generation (unable to find permanent jobs in the 1990s and 2000s after the end of Japan’s bubble
economy) and training people for digital technology jobs.

300
200

3Q
FY10/21

100

403

Finding jobs for the employment ice-age generation
Government support extended two years to 2024. Expect more orders by using expertise
and many years of experience.
Gakujo has received many orders from the national and local governments to help people in this
generation, who are now approximately between the ages of 35 and 55, find jobs. Schools, job
hunting escort support, joint company interviews, educational seminars led by well-known
instructors and many other activities are used to help people find permanent jobs and companies
find the people they require.
* FY10/22 orders: Kanto Bureau of Economy, Trade and Industry, Chiba Labor Bureau, Tokyo Labor Bureau,
Osaka Labor Bureau, Kanagawa prefecture, Hyogo prefecture, City of Chiba, City of Kobe

Digital technology personnel matching
Personnel matching support for companies backing the government’s DX/digital
technology training policies
There is a rapidly increasing need in Japan for people with digital technology and IT skills for the
digital transformation (DX) that is vital to improve productivity and make Japan more competitive
worldwide. Gakujo provides assistance for job seekers with no experience in these fields to gain the
necessary skills and for people with these skills to advance their careers.
* FY10/22 order: Tokyo Foundation for Employment Services (Tokyo metropolitan government)

Assistance for employment of foreigners in Japan
Support for hiring and utilizing non-Japanese workers during/after the pandemic
Although Japanese companies were forced to stop hiring and using foreigners because of the
pandemic, the demand for these workers is expected to increase as the number of foreign tourists
starts to recover, overseas operations of these companies expand, and Japan’s labor shortage
becomes more severe. In addition, the Foreigner Acceptance Support Project of the Tokyo
metropolitan government includes activities for helping refugees from Ukraine find jobs in Japan.
* FY10/22 orders: Tokyo metropolitan government, Japan External Trade Organization (JETRO)
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500

0

403

3Q FY10/21 3Q FY10/22

3Q
YoY (%)
FY10/22
511
(470)

(116.6)

Progress with ESG
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Progress with ESG
Carbon Disclosure Project (CDP) Information Disclosure
All companies listed on the TSE Prime Market are required to participate in the CDP survey.
Gakujo has submitted responses to the CDP questions and, by monitoring current activities and
disclosing information, is determined to step up activities for combating climate change.

Environment

Providing information to support the careers of people in their 20s
Gakujo has conducted surveys of jobs and recruiting activities that are becoming even more
diverse from the standpoint of careers and how companies hire people. Surveys and the
dissemination of information are used to help people realize their potential at work and enable
companies to achieve their strategic goals for human resources.

Social

Information for career advancement for people in their 20s
Asagaku Navi

The Age-20s Working Style Research Institute

Surveys and Research on Job Hunting and
other Subjects about Work

2 0 代 の「 働 く 」に も っ と 自 由 な 選 択 を

produced by

Gakujo performs surveys and research about shifting values regarding how
people choose jobs and about the current environment for recruiting people
and makes this information available to the public. Results of surveys and
research are announced in the media, including in the Asahi Shimbun,
Yomiuri Shimbun and Nihon Keizai Shimbun.

Asagaku Navi and the Age-20s Working Style Research Institute are providing
new information on subjects of great interest to people in this age segment. Two
examples are jobs that contribute to achieving the SDGs and how to think about
the purpose of one’s job.
This information, which is not available on
recruiting information of corporate recruiting
websites, gives people of the next generation
many important subjects for consideration.

Asahi Shimbun
Yomiuri Shimbun
Nihon Keizai Shimbun
Job seekers are narrowing their searches
More students are placing priority on SDG activities
Number of companies considered
SDG commitment raises interest in a company
(College seniors, June 2022)
SDG commitment
No increase in interest raises interest in a
At least 51 companies 1.6% About 70% of students
are considering no more
4.5%
company for more than
41-50 companies 2.2%
than 10 companies
Basically
60% of students
31-40 companies 2.2%
no increase
2.9%
Less than 2 companies
21-30 companies 5.7%
No change Higher interest
25.9%
23.7%
in interest
11-20 companies
26.5%
19.7%
3-5 companies
Somewhat
6-10 companies 25.8%
higher interest
40.2%
18.9%
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* Asagaku Navi 2023 graduate members
Source: June 2022 questionnaire

* Asagaku Navi 2024 graduate members
Source: May 2022 questionnaire

Initiatives and Goals
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Goals for FY10/23

Use the Oricon survey top student satisfaction ranking to strengthen sales activities
Ads and marketing featuring the number one ranking to increase registered students and the number of
companies using Gakujo services

Student
Satisfaction

No.1

* Ranked first in the 2022 Oricon Customer Satisfaction Survey in the category for providing content for
assistance for “reverse” job hunting activities (companies contacting/attracting potential applicants)
おかげさまで、あさがくナビが、オリコン顧客満足度調査で、「就活支援コンテンツ」第1位を獲得しました。 今
Asagaku
Navi placed first in the job-hunting support content category of the 2022 Oricon Customer
後も、学生にとって使いやすいサービスを提供し、学生と企業の価値あるマッチングを実現してまいります。
Satisfaction Survey. Gakujo remains dedicated to providing services that are easy to use for students
and remaining a source of matching services with value for students and companies.

Asagaku Navi is the first point of contact with users.
Aim for growth in the mid-career recruiting sector primarily by using the Shushoku-haku series, which uses notifications on Asagaku Navi, and ReShukatsu.
Increase the number of people and companies using Gakujo services by raising Asagaku Navi registered members and the satisfaction of users.
Web Shushoku-haku
Web Tenshoku-haku

Web Internship-haku
Asagaku Navi Shushoku-haku

Linkage
朝日学情ナビ

Asagaku Navi Internship-haku

Re-Shukatsu

Asagaku Navi

[ 少人 数 制 ] ダイレクトリクルー ティング型 イベント

朝日学情ナビ

就活サポート meeting

[ 少人 数 制 ] ダイレクトリクルー ティング型 イベント

転職サポート meeting

®

Shukatsu Support meeting

Tenshoku-haku

Asagaku Navi Shukatsu Agent
28

Re-Shukatsu Agent

®

Tenshoku Support meeting

Gakujo. Co., Ltd.

Goals for FY10/23

Upgrades of Co-Creation by People and of Productivity
Leverage specialized skills through progress with DX at Gakujo and separate units for individual business processes
and linkage of these processes

Both more separation and linkage through the centralization of
customer data extending from marketing to sales and customer success

Marketing

Inside sales

Field sales

Customer success

Digital transformation (DX) of sales processes
Decision-making processes of customers are changing in the B-to-B domain too. Often, more than half of the purchasing process has already
been completed by the time a salesperson meets someone at a company. Gakujo is using activities that do not require the involvement of people,
such as using the internet to distribute content and providing information by using marketing automation, in order to receive more orders and
further improve productivity.

Reinforce recruiting consultation capabilities
Gakujo is strengthening field sales activities regarding sales of products as well as for the provision of recruiting consultation services.
The aim is providing more value through the involvement of people in sales activities by providing ideas for solving recruiting issues of
customers and for better enabling customers to be responsible members of society. Creating proposals targeting customers’ problems
that are not readily visible is another goal. All activities are aimed at supporting the successful recruiting activities of customers and
strengthening cross-selling and up-selling of Gakujo products and services.

Sharing successes and difficulties for achieving the recruiting goals of customers
Successful recruiting requires more than simply placing listings in internet recruiting media. The key point is operations, including scout emails
sent by companies to people they want to apply for jobs. Gakujo conducts operations with customers to help them achieve recruiting goals.
Successful recruiting raises the percentage of current customers who continue to use Gakujo services.
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Goals for FY10/23

New Business Development
Working on a new business that can benefit from synergies with Re-Shukatsu in the mid-career recruiting market
Well-known brand/Big data
on 1.8 million people

Benefits from synergies
Re-Shukatsu

Increase the use of Re-Shukatsu

New services using the Re-Shukatsu brand
Scheduled to be launched in FY10/23

Stance regarding new businesses
Gakujo has added about 20 new businesses and services since 2020.
Gakujo has the ability to create markets by launching services like no others in the recruiting sector, such as Asagaku Navi,
Shushoku-haku and Re-Shukatsu. This skill and a set of market selection standards with a proven record of success will be the
basis for more activities to create innovative businesses.

Market selection standards for new businesses
Businesses/services that accomplish a purpose (Creating choices for the future)
Businesses/services that can benefit from synergies with major web media
Businesses/services that are expected to be needed in Japan due to structural changes in
society and the changing environment for recruiting activities
Businesses/services are a source of value for job seekers and companies
Businesses/services where no companies are currently active in the human
resources/recruiting sector
Businesses/services with no previous activities and good prospects for growth in sectors
other than human resources/recruiting
30

Outlook for the
Business Climate
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Key Points about Japan’s Recruiting Market

Priority Age Group for Job-Change Recruiting
40s
3.8%

20s (20-25)
17.9%

Mandatory disclosure of mid-career recruitment ratio

The age 20s segment is the focus of mid-career recruitment at most companies
Starting in April 2021, Japanese companies with more than 300 employees have been required to disclose their hiring
of people with previous work experience as a percentage of all new hires. This requirement is expected to increase the
recruitment of people with previous experience. The number of large companies starting year-round recruiting
programs and programs to hire people with jobs who finished college within the past two or three years is climbing
rapidly. In addition, a survey of HR people at companies revealed that 64.3% of companies surveyed are placing priority
on hiring people under the age of 30. This demonstrates the significant demand for assistance for hiring people in their
20s who already have a job.

30s
31.9%

Age
segments
20s (26-29)
46.4%

*Survey of HR personnel (June 2022)

The increasing need for constant recruiting activities

Ratio of Hiring New Graduates/People with
Work Experience

Shift in new graduate/job change hiring ratio from 9:1 to 7:3
A survey by the Keidanren (Japan Business Federation) shows that companies are hiring more people
below age 20 with prior work experience. During the past three years, the largest share of companies
replied that 90% of new employees were new graduates. Over the about the next five years, excluding
“undecided” replies, the largest share of replies for hiring was 70% new graduates and 30% people with
prior work experience. Recruiting in Japan is clearly moving away from simply hiring new graduates one
time every year.

Hiring for operations jobs is increasing because of digital technologies

Operational tasks using digital tools are one reason for the need for younger employees
Digital tools are making the repetition of business tasks easier, resulting in more recruiting of people who
can perform structured operations. In prior years, companies placed emphasis on the knowledge of each
individual, such as by emphasizing relationships and experience. Now employees need to use data and
digital tools to produce results efficiently. Increasing use of tasks that are structured or use digital tools
means that people in their 20s, who are digital natives, are in increasing demand even for the operational
side of companies.
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About next 5 years (n=379)
About past 3 years (n=376)
New graduate : Work experience
5.3%
1.6%
10 : 0
8.4%
23.7%
9:1
17.8%
10.3%
8:2
19.9%
15.6%
7:3
11.1%
9.0%
6:4
10.8%
8.2%
5:5
4.2%
4.8%
4:6
3.2%
2.9%
3:7
2.4%
3.5%
2:8
1.3%
1.1%
1:9
1.3%
1.9%
0 : 10
30.1%
1.6% Undecided
30% 20% 10%

0%

0%

10% 20% 30%

*Expectations for Recruiting and University Reforms
survey by Keidanren announced January 2022

How the Business Climate Is Changing

Gakujo. Co., Ltd.

Instead of relying on a career with single company, people are now expected to take charge for advancing their own careers.
More people in Japan are advancing their careers by changing jobs. The number of people in their 20s who change jobs is
expected to increase.
Recruiting will becoming increasingly important to how companies are managed as the movement of people among
different jobs grows and companies place more importance on human capital.

In the past
Hire new graduates at one time

General administrative jobs

Companies support careers based
on employment to retirement
People are promoted as they gain experience
by rotating through many types of jobs

Most companies viewed
recruiting as a cost

From now on
Recruiting

More companies hiring people all year

Jobs

Recruiting for specific jobs and skills

Workers build their own careers

Careers

Growth of opportunities for people to
advance careers on their own by changing
jobs, using internal job application systems
and using other activities

People are human capital
View of employees

Recruiting was regarded as part of
personnel expenses
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Companies are increasingly viewing capabilities
of employees as capital because of the digital
transformation and rising volume of jobs
requiring intellectual skills.

How the Business Climate Is Changing

Gakujo. Co., Ltd.

More people are seeking different jobs to advance careers on their own, which is expected to raise the number of
people in their 20s who change jobs.
Furthermore, the time between starting the first job and moving to another job is becoming shorter.
These trends will require the seamless integration of the markets for recruiting new graduates and people who
already have jobs.

Linkage
朝日学情ナビ

Re-Shukatsu

“Asagaku Navi”

More options for work for people in their 20s
produced by

The Age-20s Working Style Research Institute
The institute is an internet channel for information about jobs and careers that provides an ongoing point of
contact with users not limited to changing jobs.
Selected companies that have used this institute
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Corporate Outline
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Business

Gakujo is the full-year recruiting expert with services to assist young people find their first jobs or
change jobs and to support recruiting activities of companies. Matching with value contributes to the
advancement of young people and companies.
Web Media Business
The first internet medium of its kind in the recruiting industry; matching with value for young people seeking jobs/students and companies
No. 1 student satisfaction in Oricon
Customer Satisfaction Survey

No. 1 career change website for
age 20s for 3 consecutive years

朝日学情ナビ Asagaku Navi

Re-Shukatsu
* Tokyo Shoko Research survey in 2019-2021
Ranked No. 1 in the career-change website for people in their 20s

* Ranked first in the 2022 Oricon Customer Satisfaction Survey in the category for providing content for
assistance for “reverse” job hunting activities (companies contacting potential applicants)

The recruiting digital transformation (Videos, Internet Joint Company Seminars)
Candid workplace videos and other digital methods, including statements by current employees, used to accurately communicate the atmosphere of companies

Professional

Pamphlet

Scout

朝日学情ナビ

2023

Web Shushoku-haku

Web Tenshoku-haku
Web Internship-haku
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Business
Event Business
Gakujo held Japan’s first joint recruiting seminar for many companies. Students spoke with company representatives to receive
accurate information, resulting in high-quality matching of applicants and jobs.

Asagaku Navi Shushoku-haku
スーパービジネスフォーラム

Tenshoku-haku

インターンシップ

Internship-haku

[ 少人 数 制 ] ダイレ クトリクル ー ティング 型 イベ ント

[ 少人 数 制 ] ダイレ クトリクル ー ティング 型 イベ ント

転職サポート meeting

朝日学情ナビ

就活サポート meeting
Shukatsu Support meeting

Tenshoku Support meeting

Agent Business
A source of options (job openings) for young job seekers and students, mainly people in their 20s who want to change jobs for the first time.
Career-change agent in age-20s registration pct. ranked
No. 1 for the second consecutive year

Re-Shukatsu Agent
*

Tokyo Shoko Research survey in 2021/2022
Career-change agent in age-20s registration pct. ranked No. 1

Asagaku Navi Shukatsu Agent

Social Solutions Business

Gakujo uses its expertise in the public sector too in order to contribute to society. Gakujo has received employment assistance program contracts from the
Ministry of Economy, Trade and Industry, the Small and Medium Enterprise Agency, and many regional and local governments. Contracts include jobsearch support for employment ice-age generation people, help for hiring foreigners, assistance for women seeking work, and other activities. During the
past year or two, there have also been employment assistance programs involving the pandemic, Ukraine refugees and other recent events.

Other Businesses
Gakujo uses its recruiting skills to contribute to society to operating businesses that provide as many options as possible to students entering the job
market and young people who already have jobs.
Asagaku Navi

20 代 の「 働 く」 に も っと 自 由な 選 択を

produced by

The Age-20s Working Style Research Institute

Job seeking and recruiting support for foreign
students in Japan
Activities for increasing diversity and
inclusion at Japanese companies

Provision of information to age-20s
businesspeople to empower them to
advance their careers on their own
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Business Model
Supporting the advancement of young people and companies by
helping match young people with the most suitable jobs at companies
Support for matching with value for young people (students, age 20s employees)
and companies
● Provision of information to job seekers about opportunities for new graduates

Sales by business segments
(FY10/21)
Otherｓ

Social Solutions
（Public-sector）

¥0.83
billion

¥0.71 billion

¥1.44 billion

Agent (Recruitment)
¥0.27 billion

and people who want a different job
● Provision of recruiting solutions to companies

Events
(Shushoku-haku)

Services that prevent mismatches of job seekers and companies
Gakujo’s businesses are structured to enable job seekers, whether new graduates
or current employees, to find companies where they fully utilize their skills as well
as to enable companies to locate and hire these people.

Asagaku Navi
¥1.41 billion

¥1.53 billion

Users

Clients
Production and listing of
job opening ads

Information about
job openings
Information about
job openings
Information about
job openings

Students
Age 20s job seekers

Re-Shukatsu

Information about
job openings
Information about
job openings
Information about
job openings

Re-Shukatsu
Web
Media

Asagaku Navi

Fee for listing ads
Production and listing of
job opening ads
Fee for listing ads

Events
(Shushoku-haku and other activities)

Seminar booths
Fee for booths

Agent (Recruitment)

Provision of candidates
Contingency fee

Social Solutions
（Public-sector）
Others
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Operation of projects
Outsourcing of projects
Provision of
information/services
Outsourcing

Companies
Employment agencies

Companies

Japanese government
Local governments
Universities and other
academic institutions

Web Media
¥2.85 billion

Gakujo. Co., Ltd.

Purpose and Philosophy

Creating choices for
the future
Gakujo is dedicated to providing access to reliable
and accurate information to enable young people to
shape their own future and achieve their goals.
We want to help create a society where young people
can believe in their potential and tackle challenges
again and again.
We want to enable people with confidence in their
capabilities and lofty goals to play a role in making an
even better society and for constant innovation in
order to create a world that is kinder for everyone.
Gakujo will always have a firm commitment to adding
services that are the first of their kind and to creating
new standards for work and careers.

Enriching and energizing workers and Japan with
new ideas and reliable information.
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Gakujo. Co., Ltd.

Purpose and Philosophy

Philosophy
Gakujo has announced that 2022, the company’s 45th anniversary, is the year of the company’s second founding. This
is a period for once again expressing in words the spirit and values that have been fundamental to our growth as well
as what society expects from our business operations. This is why we have established our Purpose. Collectively, our
Purpose, Basic Philosophy and Management Philosophy define the guidelines and thinking for all of our activities.

Basic Philosophy
We endeavor to be a company contributing to society through our work.

Management Philosophy
With firm belief in future success, and with unfaltering drive, intending to be a pioneer in the information industry,

We are dedicated to virtuous and fair sales operations;
We always face up to daunting challenges without fear;
We plan, develop, and propose products that meet the
current needs of the age;
We are sincerely and honestly determined to present not
only good products, but also good workers; and
We aspire to share successes and hardships with our
customers.
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Purpose

Basic
Philosophy
Management
Philosophy

Gakujo. Co., Ltd.

History
Since its inception, Gakujo has consistently added services like no others and
created new standards for contributing to the advancement of young people,
companies and society.
Now

Then

Start-up phase

1976 Founded in Dojima, Kita-ku, Osaka.

1977 Established Mitaka Kikaku Co., Ltd. (now Gakujo) in Osaka.
1981 Established the Student Job Information Center.
Industry first Joint recruiting seminar “Shushoku-haku”

Published the Student Job Hunting Guide.
1984 Held the first joint recruiting seminar in Japan (Shushoku-haku).

Growth phase

1995 Started G-WAVE, the recruiting industry’s first website with
information for job seekers, which was the predecessor of
Asagaku Navi.

Then

Now

Industry first Job opening information websites

2000 Company name was changed to GAKUJO Co., Ltd.
Now

Then

2002 Gakujo was listed on the JASDAQ Market.
2004 Started Re-Shukatsu, the recruiting industry’s first career
change website for people in their 20s.
2005 Listed on the Second Section of the Tokyo Stock Exchange
2006 Listed on the First Section of the Tokyo Stock Exchange
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Industry first

Re-Shukatsu

History

Gakujo. Co., Ltd.

2011 Joined the Japan Business Federation.

Expansion phase

2013 Entered into a capital and business tie-up agreement with Asahi Shimbun
and the Asahi Gakusei Shinbunsha.
2015 Started Internship Jobs, a practical internship matching service.
2017 A complete update of the Re-Shukatsu career change website for people
in their 20s.
2019 A complete update of Asagaku Navi to create one of Japan’s largest direct
recruiting websites.

The Asagaku Navi Shukatsu Newspaper

Started Japan Jobs, a job-hunting and matching service for foreign students
in Japan.
A website for hiring people in their
Started Jinji Toshokan (Human Resources Library), an owned media for
20s who can be immediately
productive; includes scout e-mail,
human resources personnel at companies.

Change phase

2020 Started Re-Shukatsu WOMAN, a website for women in their 20s who are
seeking a different job.
Held a direct recruiting events for a small number of people “Shukatsu
Support meeting.”
Started the JobTube service for recruiting videos enabling viewers to
experience companies’ workplaces; started the Web Shushoku-haku series
for the live streaming of joint company recruiting seminars.

internet interviews and other
functions

2021
•
•
•
•
•

Shukatsu Support meeting

Enlarged the lineup of recruiting videos on JobTube.
Started JobTube Lite for videos specifically for job opening listings.
Started JobTube Vertical Lite for videos optimized for smartphones.
Started JobTube Studio for internet seminar videos with broadcast media quality.
Started JobTube Pamphlet for pamphlets with motion and attractive graphics.
Started JobTube Professional for career support videos in which viewers can meet role models.
Started the Age-20s Working Style Research
Institute, an owned media for businesspeople in
their 20s.
2022 The Tokyo Headquarters was moved to
Chiyoda-ku.
Oricon Customer Satisfaction Survey
The Age-20s Working
Student Satisfaction No. 1

Style Research Institute

* Ranked first in the 2022 Oricon Customer Satisfaction Survey in the category for providing content for
assistance for “reverse” job hunting activities (companies contacting potential applicants)
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AI scouting, avatars and other advanced
capabilities for direct recruiting

JobTube service for recruiting videos enabling
viewers to experience companies’ workplaces

JobTube Studio

JobTube Pamphlet

Gakujo. Co., Ltd.

Corporate Data
Major Shareholders
As of April 30, 2022

Corporate Outline
Name:

GAKUJO Co., Ltd.

Head office:

7F, Tokyo Takarazuka building , 1-1-3, Yurakucho, Chiyoda-ku, Tokyo

Chairman:

Kiyokazu Nakai

CEO:

Taishi Nakai

Established:

November 1977

Capital:

1,500,000,000 yen

Business:

Employment Information

Employees:

282 (as of July 31, 2022)

Total number of authorized shares:

50,240,000 shares

Total number of issued shares:

15,560,000 shares

Total number of shareholders

6,846

Shareholder Composition
As of April 30, 2022
Percentages are holdings of all shares issued
*Percentages are rounded to two decimal places.

NAGOYA
TOKYO
Headquarters
7F, Tokyo Takarazuka
building, 1-1-3,
Yurakucho, Chiyoda-ku,
Tokyo 100-0006
Tel: +81-3-3593-1500

OSAKA
Osaka Headquarters
Gakujo Umeda compass,
2-5-10, Umeda, Kita-ku,
Osaka 530-0001
Tel: +81-6-6346-6830

Nagoya Branch Office
8F, NBF Nagoya Hirokoji
building, 2-3-6, Sakae, Nakaku, Nagoya 460-0008
Tel: +81-52-265-8121

KYOTO
Kyoto Branch Office
8 Naginataboko-cho, Shijodori, Karasuma, Higashiiru,
Shimogyo-ku, Kyoto 600-8008
Tel: +81-75-213-5611

Individuals/others
5,009,957 shares
6,650 shareholders
32.20%

Treasury shares
1,510,147 shares
Financial Institutions
1 shareholder
2,133,400 shares
9.71%
12 shareholders
13.71%
Securities firms
421,122 shares
23 shareholders
2.71%

FUKUOKA
Fukuoka Branch Office
8F, Fukuoka Asahi building, 21-1, Hakataekimae, Hakata-ku,
Fukuoka 812-0011
Tel: +81-92-477-9190

Foreign companies and individuals
2,961,566 shares
100 shareholders
19.03%

Other domestic companies
3,523,808 shares
60 shareholders
22.65%

Corporate Social Responsibility
Certified by the City of Osaka as a Leading Company for Women’s Participation in Society
Gakujo was certified on December 1, 2015 by the City of Osaka as a Leading Company for
Women’s Participation in Society and this certification was renewed on December 1, 2021.
Certification is given to companies with a strong commitment to maintaining an organization
where women can continue to work and offering programs for work-life balance. Gakujo is
dedicated to more progress with measures for empowering women and enabling people to
acquire and upgrade skills.
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Companies committed to nature are also committed to people
Gakujo supports numerous activities to protect the environment as a
member of The Forest Culture Association. Gakujo will continue its
involvement with a broad range of activities that contribute to creating a
society where people and nature can exist in harmony.

Creating choices for the future

TSE Prime Market

IR Team, GAKUJO Co., Ltd.
TEL： +81-3-3593-1500
URL:https://company.gakujo.ne.jp/

The purpose of this presentation is the provision of information concerning Gakujo’s results of operations and is not a solicitation to purchase securities
issued by Gakujo. Opinions, forecasts and other statements not based on facts are the judgments of Gakujo when this presentation was prepared.
Gakujo makes no guarantee or promise that these statements are accurate or complete. The information in this presentation may be rev ised.

